 J

Twitter for the
eAdvocacy Summit

October 15, 2013
@jigolden



The platform is growing

ACTIVES MOBILE TWEETS

200+ 120M+ 400M+

Active users/month Active mobile users/month Tweets per day

+100% +40% +60%

Year over year growth ~ Quarter over quarter growth ~ Year over year growth

Source: Twitter internal data, Q4 2012
@TwitterAds | Confidential 2



Twitter’s demographic profile

Composition of US Unique Visitors by age, gender and HHI:

w 54% ? 46% $40-560K+ 560K - $75K+ $75K - 100K+ $100K+

15.9%

12%

Source: comScore US Media Metrix Demographic Profile, [P] Twitter.com, February 2013
, @TwitterAds | Confidential 3




Twitter connects you
with who and what interests you most

OP

@TwitterAds | Confidential



Twitter 1Is mobile

% of users whose primary access point is mobile*

60%

Q@ Olympic Flags in the Athlete's Of aCtlve users

Village #london2012 #olympics @

London 2012 Olymgic ang access Twitter

Paralympic Village

instagr.am/p/NItGX4mLIT/ on a mobile
TXTSF a7 device

Check out the ultra cute clothes on
this SF newbie. She caught our eye
on Market Street ht.ly/cfZ2i

]
ME@ Marguerite Cmissperumac
/ @RapGenius im feelin' the I n
RS inspiration..

i new Twitter users start

Grantland @Grantland

! David Beckham does is es on a mobile device

Capt. Jack Sparrow impersonation,
: 0

Twitter Facebook LinkedIn

Source: Twitter internal data, Q1 2012. Active users are Twitter account holders who have logged in via any platform within the past 30 days | *Complete US 2012

@TwitterAds | Confidential
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Best Practice: Engage with the Community

Asks a
guestion

FDAWomen @ L1- W Follow
FDAWomean

Foods, heredity, weight, exercise, and
smoking all affect cholesterol levels. How
do you work to keep your cholesterol low?

¥~ Raply T3 Retweet W Favorite *** pore

L — = 1 LI Y -
EFDAWomen
Responds
Catherine Wallace “catwa aceRD 27 Sep to user

4 EFDAWomen Ewomenshealth fruits, vegs and exercise
Letais

FDAWomen ©FDAWomen 27 Sep
@catwallaceRD Wonderfull Keep up the healthy habits
and have a great weekend.

Liatailsg

@TwitterAds | Confidential



Best Practice: Share Rich Media Content

Embed photos

Johnson & Johnson @ L~ W Follow

NJ

Friends, family, what inspires you to care?
Share with us using #inspirecare!
jnj.me/18Dbm3q!
pic.twitter.com/yTIVKKKSvI

€ Reply T3 Retweet W Favorite *%® More

'93

Share your
moments of care.f

care inspires care”

Use video & rich media

w Stop Medncme Abuse 4~ W Follow
topMedA
#ICYMI Listen to Christy of the
FiveMoms discuss the dangers of cough
MedicineAbuse on @HLNtv:

bit.ly/1bCr8oL
<« Reply T3 Retweet w Favorite *** More
] vouTube

Christy Crandell: Our Kids' Trendy Highs

e

B
o

B CHRISTY CRANDELL

0:00 / 2:45

Christy Crandell: Our Kids' Trendy Highs

@TwitterAds | Confidential
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@HHSGov uses Twitter for Contest Exposure

HHS.gov L~ | W Follow « HHS used Twitter to solicit submissions
SGov . .

. for a video contest on the importance of
Enter our video contest & tell us why healthcare

everybody needs health insurance:
go.usa.gov/jeqA #hyavideocontest

pic.twitter.com/VHFXs780bZ « Encouraged users to post with exclusive
Promoted by HHS.gov hashtag: #hyavideocontest

 Used promoted Tweets to target young
Invinicbles and the key audience

Stuff happens.
HealthyYoungAmerica.org

FILM 1T  High engagement rates were achieved,
[ WINIT. prizes helped to encourage submission

J 1, [
' , Video Contesty
g
ENTRIES DUE SEPTEMB’EB 2 3852 OIS

HHS.gov/HealthCare ® YOUN ft.mwf LEARN MOR‘E‘u @ ’

WIN CASH AND PRIZES!

» YOUNGINVINCIBLES

@TwitterAds | Confidential 10
The U.S. Department of Health & Human Services (HHS) and Young Invincibles launched the Healthy Young America
video contest to encourage young people to get health insurance and take advantage of the new options available to

them under the health care law.




@ProtectCare uses Twitter to Collect Petition Signatures

e The Coalition to Protect America’s
Healthcare utilized Twitter’s lead
generation cards to draw petition

Hal T

mrwwm ProtectCare v

Protecting hospitals means protecting care.
And I stand by my community hospital.

Sign the petition! signatures
cards.twitter.com/cards/8lbgz1/4q _

Promoted by ProtectCare  This product allowed them to collect
e Ehfwerent Y ol #Hos email addresses for potential interested
Help us keep America's hospitals strong by signing this users
petition.

« User information is automatically

SIGN THE PETITION TO populated into the expanded Twitter card
PROTECT HEALTH CARE!

e One-click to submit

Share your name and ema’ address wih ProtectCare

m Jenna Golden
@jigoiden

o™ @tw.com

Vew advertser privacy policy

, @TwitterAds | Confidential 11
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